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ABOUT THIS COURSE
Success for many organizations today relies heavily on data and the insights that can be extracted from it. With  
the high volume of operational, customer, and environmental data available, a professional’s detailed analysis  
is needed to inform business decisions, measure success, and drive business objectives. But insights require action  
to have an impact. In order to do so, data must be visualized and communicated with clarity. It must be placed  
in the context necessary to persuade, motivate, and inspire action. It must tell a story.
 
In the MIT Sloan Communicating Data Through Storytelling online short course, you’ll learn how to make complex 
data more understandable, and the importance of presenting with clarity, rather than complexity. Gain insights 
into how best to design graphs and construct compelling, logically sound, data-driven presentations for varied 
audiences. Using the TOP-T (topic, orientation, point, transition) framework developed by elite MIT faculty, you’ll 
engage with the science of communicating to others for understanding, and to inspire action. 

 

WHAT THIS PROGRAM COVERS 
Over six weeks online, this course provides you with  
the practical skills to clearly and effectively communicate 
data-driven insights. It begins by introducing you to the 
principles that govern cognitive and visual perception,  
and teaches you how to decode graphs. The program  
then explores data visualization, particularly as it relates  
to clarity of information. You’ll discover the best practices 
for effective presentation design, before learning how  
to organize your ideas and communicate them clearly  
and with reason. You’ll apply your previous learnings 
as you discover the intricacies of building a persuasive 
argument, engaging in peer-to-peer learning and small 
group discussions, and finally bringing your experience 
together in presentations designed to have maximum impact. 

$2,800

6 weeks, 
excluding 1 week orientation.

6–8 hours of self-paced learning  
per week, entirely online.



 

WHO SHOULD TAKE THIS COURSE 
Today’s data-driven business environment makes this course applicable to any professional interested in having  
an impact on their organization’s decision-making process. It will provide particular benefit to analysts and  
analytics managers who want to enhance their ability to communicate insights, particularly when presenting  
specialist information to general audiences. Managers, decision makers, and those in other functional roles  
will also gain from this program, as it teaches the skills needed to tell a clear story with data and communicate 
this to key stakeholders in the organization. Entrepreneurs and consultants will learn practical techniques for  
persuading and influencing clients.

 

THIS PROGRAM IS FOR 
YOU IF YOU WANT TO:

BUILD PRESENTATIONS THAT PERSUADE
Enhance your ability to motivate, persuade, and inspire using effective 
visualization and presentation techniques.

INCREASE THE IMPACT OF YOUR INSIGHTS
Discover the best practices for presenting data with clarity to maximize  
your impact in presentations.

IMPROVE YOUR COMMUNICATION SKILLS
Engage with the science of communication using the TOP-T (topic, orientation, 
point, transition) framework.

Turning data into charts and graphs — and clearly stating their insights — is a bit  
of an art form. It demands not just analytical skill, but a sense of drama in presenting  
the insights.  
 
- BARBARA MINTO, AUTHOR, MINTO PYRAMID PRINCIPLE FOUNDER
 MIT Press (Nd). Accessed March 4, 2022.
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https://mitpress.mit.edu/books/persuading-data


WHAT 
YOU’LL LEARN 
ORIENTATION MODULE

WELCOME TO YOUR ONLINE CAMPUS
You’ll be welcomed to the program and begin connecting with fellow 
participants, while exploring the navigation and tools of your Online 
Campus. Be alerted to key milestones in the learning path, and review  
how your results will be calculated and distributed.

You’ll be required to complete your participant profile and submit 
a digital copy of your passport/identity document.

Please note that module titles and their contents are subject to change 
during course development.

MODULE 1
INTRODUCTION TO PERCEPTION AND VISUALS
Explore the principles governing perception.

• Recognize the importance of cognitive and visual perception  
when explaining data

• Explain the difference between explanatory and exploratory visuals
• Identify the major pre-attentive attributes and Gestalt principles
• Describe how to decode graphs

MODULE 2
VISUALIZING DATA WITH GRAPHS
Discover how to design graphs for clearer communication.

• Review the five major relationships that graphs encode
• Choose appropriate graph forms to represent the five  

major relationships
• Critique the impact of the data-ink ratio on a graph’s effectiveness
• Develop a graph that maximizes the data-ink ratio
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MODULE 3
EFFECTIVE PRESENTATION DESIGN
Discover how to design slides for effective communication.

• Determine the point of a slide
• Distinguish between a headline and a title
• Decide if a slide passes the blink test
• Draft a slide with effective design principles in mind

MODULE 4
COMMUNICATING CLEARLY AND WITH REASON
Discover how to organize ideas to communicate them effectively.

• Use introductions to generate clear main ideas
• Deconstruct an argument using the Minto Pyramid Principles
• Create a Minto Pyramid that outlines an argument
• Evaluate the strength of an argument in a Minto Pyramid
• Construct an effective Minto Pyramid

MODULE 5
BUILDING A PERSUASIVE ARGUMENT
Learn how to increase the persuasive power of an argument. 

• Test the Minto Pyramids
• Distinguish between benefits and attributes
• Analyze “What’s in it for them?” (WIIFT) statements for impact
• Incorporate feedback and insights on a prospective audience  

into your Minto Pyramid

MODULE 6
PRESENTING FOR MAXIMUM IMPACT
Learn how to present communications effectively. 
 
• Identify the components of the TOP-T (topic, orientation,  

point, transition) framework
• Reflect on how verbal delivery choices impact  

audience understanding
• Create a presentation of slides using the TOP-T framework  

and presentation best practices
• Determine the appropriate responses to different types  

of questions
• Present high-quality persuasive slides effectively
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Learn more about

THE MIT SLOAN
SCHOOL OF

MANAGEMENT

WHAT IS MIT SLOAN?

http://mitsloan.mit.edu/about-mit-sloan/


 

Miro Kazakoff 
Senior Lecturer, Managerial Communication, MIT Sloan School of Management

As a lecturer, Kazakoff focuses on how individuals use data to persuade others. His courses help individuals 
improve their ability to persuade within their organizations by speaking, writing, and visualizing data more 
effectively. Outside of lecturing, Kazakoff co-founded Testive, an education technology company that combines 
an adaptive online learning platform with live human coaching to help students meet their educational goals.  
He previously worked in a variety of sales and client service roles at Hubspot, Compete.com, and Bain & Co.

WHO YOU’LL LEARN FROM 
These subject matter experts from MIT Sloan guide the course design and appear in a number of program 
videos, along with a variety of industry professionals.  

MIT FACULTY
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Arathi Mehrotra 
Lecturer, Managerial Communication, MIT Sloan School of Management

A recipient of the 2021 Outstanding Teacher Award, as well as the student-nominated Teaching with Digital 
Technology Award, Mehrotra’s work is primarily focused on behavioral and policy sciences. She has held senior 
executive roles in technology, media, and finance, most recently leading Uber’s US and Canada operations. She 
also represented the company across multiple external channels including in press interviews and at numerous 
speaking engagements.



 

YOUR 
SUCCESS 
TEAM 
GetSmarter, with whom MIT Sloan is  

collaborating to deliver this online program, 

provides a personalized approach to online 

education that ensures you’re supported 

throughout your learning journey.

 

HEAD LEARNING FACILITATOR

A subject expert from GetSmarter,  

approved by the University, will guide  

you through learning-related challenges.

SUCCESS ADVISER

Your one-on-one support at GetSmarter, available 

during University hours (9a.m.–5p.m. EST) to 

address technical  or administrative questions.

GLOBAL SUCCESS TEAM

This team from GetSmarter is available 

24/7 to solve your tech-related queries  

and concerns.
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ABOUT MIT SLOAN
The MIT Sloan School of Management is one of the world’s 
leading business schools, emphasizing innovation in 
practice and research, with a mission to develop principled, 
innovative leaders who improve the world, and to generate 
ideas that advance management practice. The school’s 
focus on action learning means that students are able  
to apply concepts learned in the classroom to real-world 
business settings. Through its collaborative spirit, MIT Sloan 
welcomes and celebrates diverse viewpoints, creating 
an environment where new ideas grow and thrive. 

WHAT IS MIT SLOAN 
EXECUTIVE EDUCATION?
MIT Sloan Executive Education offers nondegree 
executive programs led by MIT Sloan faculty to provide 
business professionals from around the world with 

a targeted and flexible means to advance their career 
development goals and position their organizations 
for future growth. By collaborating with GetSmarter, 
a leader in online education, MIT Sloan Executive 
Education is able to deliver its executive programs 
through a dynamic, interactive, digital learning platform.

ABOUT GETSMARTER 
GetSmarter, a 2U, Inc. brand, collaborates with the 
world’s leading universities and institutions to select, 
design, and deliver premium online short courses 
with a data-driven focus on learning gain.

Technology meets academic rigor in GetSmarter’s 
people-mediated model, which enables lifelong 
learners across the globe to obtain industry-relevant 
skills that are recognized by the world’s most 
reputable academic institutions.

A POWERFUL 
COLLABORATION 
The MIT Sloan School of Management is collaborating with online education provider, GetSmarter, to create a new 
class of learning experience — one that is high-touch, intimate, and personalized for the working professional. 

https://www.topuniversities.com/university-rankings/university-subject-rankings/2021/business-management-studies
https://www.topuniversities.com/university-rankings/university-subject-rankings/2021/business-management-studies


ABOUT THE 
CERTIFICATE 
This program offers you the opportunity to earn a digital 
certificate of completion from one of the world’s 
leading business schools — the MIT Sloan School of 
Management. This program also counts toward an MIT 
Sloan Executive Certificate, which you can earn upon 
completion of four programs where at least three of the 
four come from your chosen certificate track and at least 
one is completed in person. Find full details here. 

Completion is based on a series of practical online 
assignments. In order to be issued with a digital certificate 
you’ll need to meet the requirements outlined in the 
course handbook. The handbook will be made available 
to you as soon as you begin the program.

Your certificate will be issued in your legal name and 
sent to you digitally upon successful completion of the 
program, as per the stipulated requirements.
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At MIT Sloan Executive 
Education, we are focused 

on bridging the energy, 
engagement, and idea 

flow of physical in-person 
teaching and learning into 

online experiences. We 
aim to positively modify 
individual and collective 

behaviors that participants 
will take back to their teams 
and propagate throughout 

their organizations.

- PAUL MCDONAGH-SMITH, 

SENIOR LECTURER (IT GROUP) 

AND DIGITAL CAPABILITY LEADER, 

MIT SLOAN SCHOOL 

OF MANAGEMENT

https://www.topuniversities.com/university-rankings/university-subject-rankings/2021/business-management-studies
https://www.topuniversities.com/university-rankings/university-subject-rankings/2021/business-management-studies
https://exec.mit.edu/s/certificate-programs/earn-a-certificate


 

Learn more about

THE MIT SLOAN
ADVANTAGE

WHY MIT SLOAN
EXECUTIVE EDUCATION?

HOW YOU’LL LEARN
Every course is broken down into manageable, weekly modules, designed to accelerate your learning process 
through diverse learning activities:
• Work through your downloadable and online instructional material
• Interact with your peers and learning facilitators through weekly class-wide forums and reviewed 

small group discussions
• Enjoy a wide range of interactive content, including video lectures, infographics, and more
• Investigate rich, real-world case studies
• Apply what you learn each week to quizzes and ongoing project submissions, culminating in the skills  

to create and deliver high-quality, data-driven presentations

 

TECHNICAL REQUIREMENTS
BASIC REQUIREMENTS 
In order to complete this program, you’ll need a 
current email account and access to a computer and 
the internet, as well as a PDF Reader. You may need 
to view Microsoft PowerPoint presentations, and read 
and create documents in Microsoft Word or Excel.

BROWSER REQUIREMENTS 
We recommend that you use Google Chrome as 
your internet browser when accessing the Online 
Campus. Although this is not a requirement, we have 
found that this browser performs best for ease of 
access to program material. This browser can be 
downloaded here.

ADDITIONAL REQUIREMENTS 
Certain courses may require additional software and 
resources. These additional software and resource 
requirements will be communicated to you upon 
registration and/or at the beginning of the program. 
Please note that Google, Vimeo, and YouTube may be 
used in our course delivery, and if these services are 
blocked in your jurisdiction, you may have difficulty 
in accessing program content. Please check with an 
Enrollment Adviser before registering for this program 
if you have any concerns about this affecting your 
experience with the Online Campus.
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https://exec.mit.edu/s/why-choose-mit-sloan
https://get.adobe.com/uk/reader/?promoid=BUIGO
https://www.google.com/chrome/?brand=CHBD


CONTACT US
+1 617 997 4979 | mitsloan@getsmarter.com

 REGISTER NOW
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